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Ngong Ping 360 makes changes to weather the COVID-19 pandemic 
Brand collaborations for a win–win situation 

Number of local visitors increased by 132% year-on-year 
with 70% growth in the number of 360 Annual Pass holders 

Cable car reliability reached an historic high (99.95%) 
 

(Hong Kong, 31 March 2022) The global tourism industry has been hit hard by the 

COVID-19 pandemic (“the pandemic”), and the adverse business and operating 

conditions have led to significant challenges. To cope with these and boost the 

number of visitors, Ngong Ping 360 has adopted innovative strategies and 

launched several marketing campaigns targeting local market. In 2021, the 

number of visitors increased by nearly 80% year-on-year, with local guests 

increasing by 132%. Furthermore, the number of “360 Annual Pass” holders 

increased by 70% year-on-year. In addition, our maintenance team is committed 

to maintaining the stability and reliability of our cable car system. The average 

reliability of the cable car system reached 99.95% in 2021, breaking the all-time 

record since opening. 
 

Mr. Andy Lau, Managing Director of Ngong Ping 360, said that “Our dedicated 

and perseverant team has strived to maintain a reliable cable car service and 

deal with the ever-changing situation with innovative thinking. In 2021, we 

collaborated with several renowned international and local brands to undertake 

a series of creative breakthrough projects and hold themed seasonal events, 

which have created a win–win situation and provided exceptional travel 

experiences for our guests. In 2021, the number of visitors increased by nearly 80% 

compared with the same period of 2020, and the results were satisfactory. This 

year, the business condition is even more challenging, and our team will continue 

to remain resilient and agile to cope with the challenging external environment. 

In line with the government’s preventative measures and arrangements, we hope 

to resume the cable car service in a short period of time and to receive continued 

support from our valuable guests when the pandemic dissipates.” 

 

https://bit.ly/36VqbEd


To provide the best outdoor experience to 

its guests, Ngong Ping 360 strives to maintain 

its operations and ensure the safety of 

guests and staff. To align with the 

government's anti-pandemic measures 

and account for the scheduled period of 

cable car maintenance, the number of 

operating days for the Ngong Ping Cable 

Car was 323 in 2021; however, the available 

capacity of cable cars was greatly 

reduced due to social distancing. In 

addition, indoor attractions in Ngong Ping 

Village remained closed for a prolonged 

period. There was also a substantial 

reduction in the overall number of visitors 

owing to the restrictions on global tourism. 

 

Despite this, approximately 460,000 guests visited Ngong Ping 360 in 2021, with the 

number of local visitors increasing by 132% relative to 2020. For example, in 2021, 

there were eight times more of local guests during the long Easter holiday 

compared with 2020, indicating that creatively themed seasonal events 

successfully attracted many guests during long public holiday periods. 
 

Innovative themed experiential activities attracted guests of all ages 
 

Ngong Ping 360 seized the opportunity to 

collaborate with Pocari Sweat to organise 

a summer outdoor sports carnival last year. 

In addition, we involved in the fashion 

industry for the first time by collaborating 

with international fashion designer Ms. 

Vivienne Tam. Her first-ever virtual runway 

fashion show was filmed at Ngong Ping 

which provided an opportunity for global 

viewers to appreciate the unique beauty of 

Hong Kong from a new perspective. To 

support fashion and art diversity, Ngong 

Ping 360 also worked with local artists to 

present the first “Ngong Ping Outdoor 

ARTcation”, integrating Hong Kong’s iconic 

tourist attractions with fashion elements. 
 

 

 



In 2021, Ngong Ping 360 also comprehensively supported the “Ultimate Song 

Chart Awards Presentation 2021” of Hong Kong Commercial Radio by holding a 

press conference and creating a “Fans Cheering Hall” at Ngong Ping Village, 

accompanied by a lucky draw campaign. In addition, in 2021 Christmas, Ngong 

Ping 360 and Italian gourmet chocolatier Venchi jointly presented the Christmas 

Chocolate Carnival, which successfully attracted visitors of all ages to Ngong Ping 

Village, creating a win–win situation for tourism and retail sectors.  

 

Breakthrough achievements in creative events with 52 marketing awards 

won 
 

Mr. Andy Lau, Managing Director of Ngong Ping 360 stated that “Under the haze 

of the pandemic, the company has actively cooperated with well-known brands 

in various fields, hoping to generate synergy and mutual benefits by providing 

guests with unforgettable travel experiences and memories. We also aimed to 

drive guest visitation and spending at Ngong Ping Village.”  
 

In 2021, Ngong Ping 360 created numerous highly creative breakthrough projects 

and themed events, which were well appreciated by the industry. Overall, these 

projects and events garnered 52 international and local marketing awards, 

breaking the previous record. The team’s impressive achievements and efforts in 

marketing communications and publicity have been demonstrated and 

recognised.  
 

Strict implementation of pandemic-prevention measures 

Cable car system reliability remains at all-time high  
 

Ngong Ping 360 continues to implement pandemic-prevention measures in 

response to the latest developments regarding the pandemic, and in 

accordance with the government’s regulations and guidelines. These measures 

include temperature screening, wearing face masks, social distancing, and 

performing regular deep cleaning and sanitisation. Although our daily 

commercial operations have inevitably been affected by the pandemic and 

associated restrictions, the maintenance team has diligently maintained the 

stability and reliability of the cable car system. As such, the average cable car 

system reliability in 2021 was 99.95%, which was the highest average system 

reliability ever achieved. This is equivalent to an average delay of less than 1 

minute over 8 hours of operation. 
 

  



Injecting positive energy into the community during the pandemic 
 

Positive energy was needed to bolster the community during the pandemic, 

Ngong Ping 360 continues to be committed to contributing to this in several ways. 

In May 2021, we partnered with “A Drop of Life” to organise “Walk & Run for Water 

2021,” which raised funds to construct sustainable and clean drinking water 

facilities in remote mountainous areas in Cambodia and Nepal and educate 

locals in these countries on water-related hygiene.  

 

In another example, Ngong Ping 360 supported the “Hong Kong, We Can Do It! 

Lucky Draw,” which was organised by The Hong Kong General Chamber of 

Commerce in June 2021, by donating 1,000 round-trip cable car tickets to 

encourage the general public to get vaccinated.  

 

In addition, to express love and care, the 360 Caring Team conducted video 

conferencing to visit the elderly in the residential homes of Hong Kong Sheng Kung 

Hui Welfare Council. The team’s volunteers also packed and delivered lucky gift 

bags during Christmas and Chinese New Year to ethnic minorities and the elderly. 

This team is dedicated to building a caring community by performing these and 

other charitable activities. 

 

In December 2021, we collaborated with “Make-A-Wish Hong Kong” to host a 

lantern design competition for students, stakeholders, and social welfare 

organisations. Donations were earmarked as grant wishes for children suffering 

from ill health. In this way, we send our blessings and inject positive energy into 

different sectors in the society.  
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Ngong Ping 360 partnered with “A Drop of Life” for the “Walk & Run for Water 2021” campaign 

in May 2021, which aimed to raise funds to construct sustainable and clean drinking water 

facilities in remote mountainous areas in Nepal and Cambodia, and to educate locals on 

water-related hygiene.  

 

 
 
Ngong Ping 360 partnered with Pocari Sweat to hold the “360 Sweatival” Sports Gala in 2021 

Summer. The gala provided a platform for the public to learn about freestyle sporting skills 

and encourage them to participate. Ngong Ping 360 invited local athletes to host workshops 

and live performances.  
 

 
 
  



In October 2021, Ngong Ping 360 was involved in a ground-breaking collaboration with 

international fashion designer Ms. Vivienne Tam. Her first-ever virtual runway fashion show took 

place in Ngong Ping to promote inclusive style in the natural environment.  

 

 
 
In Q4 of 2021, Ngong Ping 360 comprehensively supported the “Ultimate Song Chart Awards 

Presentation 2021”, which was organised by Hong Kong Commercial Radio by creating the 

first-ever “Fans Cheering Hall” at Ngong Ping Village.  

 

 
 

 



 
Ngong Ping 360 and Venchi jointly presented the Christmas Chocolate Carnival, which 

successfully attracted local visitors of all ages. 

 

 
 

The 360 Caring Team partnered with “Make-A-Wish Hong Kong” to host a lantern design 

competition for students, stakeholders, and social welfare organisations. Donations were 

earmarked as grant wishes for children suffering from ill health. 

 

 
 

  



About Ngong Ping 360 

 
As an important tourist attraction located on Lantau Island in Hong Kong, Ngong Ping 360 offers 

an exciting opportunity for guests to experience a unique natural and cultural experience. The 

Ngong Ping Cable Car stretches 5.7 km from Tung Chung to Ngong Ping. 

 

The Ngong Ping Cable Car is a rare example of a bi-cable gondola circulating lift system, and is 

the longest aerial cable car system of its kind in Asia. It offers a visually spectacular 25-minute 

journey with panoramic views of the flora and fauna of North Lantau Country Park, Tung Chung 

Bay and the Hong Kong International Airport. 

 

Ngong Ping Cable Car experience and itinerary of Tai O culture tour, along with the Big Buddha 

and Po Lin Monastery, ranked second in the “Top 10 experiences in Asia” category of the Travellers’ 

Choice Awards for Experiences announced by the world-renowned travel website TripAdvisor in 

2018. Meanwhile, it is also one of the “Top 25 experiences in the World”, ranked by TripAdvisor. In 

the same year, Ngong Ping 360 also received the “Certificate of Excellence 2018” presented by 

TripAdvisor. In 2017, the Company was recognised as one of “The world’s 10 best cable cars” by 

2/2 USA Today. Besides, it was also selected as amongst “10 of the world’s best cable car rides” 

by CNN.com in the USA in 2015. In 2014, Ngong Ping 360 received the CILT Award 2013 – Enterprise 

Award presented by the Chartered Institute of Logistics and Transport in Hong Kong (CILTHK). It 

was also selected as one of the “Cable cars: 10 amazing rides around the world” by The Daily 

Telegraph in the UK. 

 

 


